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• Why ACAC Brand Standards 

• Brand Standards Best Practices

• Audience – Where are they?

• Social Media Strategies

• Q&A



• “Allow states to have as much flexibility as possible.”

• Interest in wanting to pursue more national and local 

stories and public attention about the campaign

• One state coordinator said its steering committee would 

be “more motivated and inspired if they better 

understood that they are part of a national effort”

State Coordinator Feedback 



• Examples: 

• United Way (national); 1,200 local United Way 

offices throughout the country

• U.S. Agriculture Dept.; state agriculture 

departments; local ag offices

• NBC network; local NBC affiliate

Coalition/Affiliate Examples



Home Visiting Coalition:

• 48-member coalition formed in 2016

• Organized to press Congress for a five-year 

reauthorization of federal funding for home visiting 

• Each nonprofit focused on energizing its board, 

supporters and communities

• Joined together for: strategy and coordination, 

media outreach, Hill fly-ins, sign-on letters, 

advertising, social media, website

Building a Coalition for Success



• Funding expired Oct. 1, 2017

• Feb. 2018: Congress passed bipartisan spending 

bill which reauthorized funding

• President Trump signed into law

• Funding provides $400 million each year for five 

years for states to expand their programs 

• The program is making a difference in the lives of 

young families across the country, thanks to the 

Coalition’s hard work!

Building a Coalition for Success



• Utilize ACAC logo on your materials

• Website

• Handouts

• Add tagline: A program of the American College 

Application Campaign

• Create a state campaign logo similar to ACAC’s (if you 

don’t already have one)

Brand Standards Best Practices



Where Are They?

U.S. adults 18 to 64

• YouTube

• Facebook

• Instagram

Social Media: Audiences



18 to 24 year olds

• YouTube

• Facebook

• Snapchat

• Instagram

Social Media: Audiences
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Why should I elevate #WhyApply 

on social media? 

● Reach your audience where they are

● Interact with like minded peers using the hashtag

● Change lives



1 MINUTE EXERCISE

What does a “perfect tweet” have?

A. Thoughtful content

B. Less than 140 characters 

C. Interesting information

D. Grammatically correct 



How do I write a great tweet?

Writing tweets can be intimidating, but it doesn’t have to be! 

It’s important to think carefully about the content you want to 

post – you usually won’t have room to fit in everything you’d 

like to. Including interesting information or points of view will 

increase the chance that someone else will retweet, like, or 

share your content.



Tweeting Photos and Video
Visuals are no longer a nicety; they’re an essential component of 

winning on Twitter. Tweets with photos recieve 35% more RTs  on 

average.  Tweets with videos recieve 15% more engagements on 

average. Want to jazz up your tweet? Add a photo or video! 



Tweeting Links

If you come across an article, report, or interesting piece of content about 

the college going process online – Tweet it! 

To tweet a link, we recommend copying the link and pasting it into the 

body of your tweet. Links from most sites should populate a link preview. 

When you’re ready, click “tweet” to publish it.



How do I tweet about my #WhyApply event? 

● Create a calendar of the host site events so they know when to monitor 

for #WhyApply activity at specific schools. Make note if the high schools 

use Facebook, Twitter, or Instagram more and use that platform 

accordingly. 

● Use #WhyApply and any relevant host site hashtag. 

● Tweet throughout the event if you can – at least 1-2 times. Good times to 

tweet are whenever an announcement is made or when a speaker has a 

memorable quote (Example: Did a student thank your org for your work? 

Tweet it!)

#WhyApply season is a great opportunity to live tweet and show how your state encourages 

kids to pursue higher education. Here’s how: 



How do I tweet about my #WhyApply event? 

● Communicate to your host site coordinators that you will need  pictures 

and videos, with permission of students under the age of 18,  for the 

specific purpose of tweeting the event. 

● Retweet other #WhyApply tweets as appropriate - this will populate your 

account with more content. You can search for these by typing in the 

hashtag on Twitter.



Engaging with Others
Engaging with others is what makes Twitter 

fun. It also helps to amplify your org and 

#WhyApply. Do you see a relevant tweet 

about the college going process? Take time to 

follow other orgs before #WhyApply day. You 

will see people’s content show up in your 

Twitter feed. You can engage with them in a 

variety of ways – liking their tweet, replying 

to it, or retweeting it. When you retweet a 

tweet, you can add a comment with extra 

info or an opinion before you publish it. This 

is called quote retweeting. 



Tweets We Love



1 MINUTE EXERCISE
How would you reply to Michelle Obama’s tweet about #CollegeSigningDay?



What do I need to know about 

Instagram?

● Instagram is a visual platform

● Teens use Instagram more than Facebook and Twitter.

● 70% of teens said they prefer brands to contact them 

through Instagram.



How do I create a great Instagram post?

Creating posts for Instagram seen daunting, but it 

doesn’t have to be! Instagram is a visual storytelling 

platform. After selecting a photo or taking a photo, use 

the caption to introduce the place you are visiting, to 

share some odd things you discovered or maybe some 

historical facts. Remember to also tag your location, 

any relevant users (like @American_CAC), and use the 

hashtag #WhyApply. 



Instagram Posts We Love



How do I create winning content on 

Facebook?

● Know your audience: On Facebook your audience is mostly parents, teachers, and 

counselors, write content catered to them. 

● Create engaging content: Developing content with your audience in mind, allows for a 

more engaged, responsive audience. 

● Post videos and pictures: Video content is the most engaged with content on 

Facebook. Consider posting videos and photos from #WhyApply events. This could be 

content you reuse from Instagram. 

● Tagging:  To reach a wider audience, remember to tag American College Application 

Campaign and other relevant pages using the [@] sign.



1 MINUTE EXERCISE
Create a sample Facebook post for parents about #WhyApply day.



What are some conversations I can engage in?

Education is one of the most talked about conversations 

on social media! Here are just a few of the conversations 

you can engage in: 



Organizing Your Social Media Efforts with 

an Editorial Calendar 
An editorial calendar is a tool used for planning, scheduling, and managing publication of content across 
your social media platforms.

● Plan and create content that focuses on specific goals and prevents haphazard execution of 

content

● Ensures you have quality content to share with your audience on a regular basis

● Builds the framework for what you are going to share

● Allows you to schedule content at optimal times and at a consistent cadence

● Enables you to map out time sensitive content ahead of time

● Serves as a system of record



You Can’t Plan for Everything!

● Daily monitoring

● Breaking news

● Crisis Response



Things I Consider When Approaching 

Editorial Calendar
● Blog posts

● Holidays / Social Media Holidays (i.e. Mother’s Day, Pride Month, Community College Month, 

World Book Day, International Day of Women and Girls in Science)

● Weeks of Recognition (School Counselors Week, Community College Month)

● Events/ Announcements

● Research Reports

● Connecting with Communities (#FirstGen, #WorkingLearners, #EduColor, #RuralStudents)

● Connecting with Partners (Better Make Room/Reach Higher, Ed Excelencia, Roadtrip Nation)

● Daily Hashtags: #MondayMotivation, #TBT



ACT CEL Editorial Calendar



ACT CEL Editorial Calendar



Sample #WhyApply Editorial Calendar



Sample #WhyApply Editorial Calendar



Sample #WhyApply Editorial Calendar



5 MINUTE EXERCISE

Write a tweet, Facebook post, and Instagram post for 

today’s session using what you’ve learned today. We’ll 

come around and answer any questions you may have. 



Questions? 


